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Pet-care industry going strong despite
recession

By BOB KOSLOW
Staff Writer

Jan Castro of Palm Coast gets her hair professionally styled every five
weeks.

So does her 3-year-old Daisy, an adorable, pocketbook-sized, brown
and tan female Yorkshire terrier.

"We think of her as one of the family. She still gets her treats and special
dog food and everything else," Castro said while on a recent shopping
trip to the new Woof Gang Bakery in Flagler Beach. Jan and Ed Castro
are retired and, like millions of other pet owners, have curtailed their
personal spending in many areas because of the recession but not on
their pets.

"We may not go out to dinner as much now, but we feed (Daisy) good.
She sees the vet and gets her shots as she is supposed to. If you take
care of your dog, they live longer," Jan said. "They don't talk back. They
give hugs and kisses and love you. They are part of the family."

Pet care, including food, accessories, veterinary services and grooming,
is big business. More than 65 percent of American families have a pet,
and 64 percent of them own more than one, according to WSL Strategic
Retail, a retail research firm.

Spending on pet care has steadily been going up and is expected to
surpass $45 billion this year, according to the American Pet Products
Association. In 2008, it was $43.2 billion; in 2007, $41.2 million; and in
2006, $38.5 billion.

A recent WSL survey found that 81 percent of respondents are spending
the same amount or more money on their pets despite the tough
economic times.

Of 18 percent who admit to spending more, 68 percent said they treat
pets as their children, half said it makes them happy to buy nice things
for their pets and a third buy top of the line products.

The survey indicates an opportunity for retailers and manufacturers to
benefit from a niche of devoted consumers.
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"Americans consider their pets as members of the family, making businesses that cater to our four-legged friends a
stable, growing market," said George Van Horn, senior analyst at IBISWorld, an industry and market research firm.

Woof Gang Bakery is one such company. The Orlando-based franchiser started with two South Florida stores in late
2007, and now has four independently owned stores preparing to open in the coming weeks to join nine established

outlets scattered around the state, including Flagler Beach.

Natural dog treats baked on site are the featured items along with bags and cans of premium dog and cat foods. Toys,

bowls, leashes and other accessories also are sold.

"Right now the pet industry is growing as people see their pets as their children and family. We do with our two dogs,"
said Paul Allen, Woof Gang Bakery founder with his wife, Cara. "We used to go into pet stores and they weren't very
friendly. We always wished we had a friendly store and when we came across one while in Europe, we knew what we

had to do."

The franchise fee of $70,000 is relatively low and comes with help for build out, signage, product selection, marketing

and management, Allen said.

The franchise is popular. Allen reports receiving 300 inquires a month. He tosses aside about 95 percent, focusing on

building only in Florida. His aim is 24 new stores this year.

Pam Mann of Flagler Beach bought the rights to build about a dozen stores in northeast Florida. She and her daughter,
Samantha Mann, a May graduate of the University of Florida with a marketing degree, opened their first in early July in

the Beach Village shopping center on State Road 100.

"We have three dogs, and we wanted to do something we liked and that we enjoyed," said Pam, an elementary school
teacher for 12 years. "My daughter was pushing for a dog shop. We did a lot of research and found the pet industry is

one or two in growth potential.”

Pet stores are expected to have $11.45 billion in revenue this year, mostly from the sale of food, supplies and medicines,
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according to IBISWorld research.

Veterinary services accounted for $22.3 billion in revenue in 2008 and is expected to grow 4.3 percent over the next five
years. Pampered pets can expect expanded services in chiropractic, ophthalmology, dentistry and dermatology.

Pet food production generated $15.2 billion last year with an estimated 30 percent growth in five years. Natural and
organic products account for $54 million in 2007, up from $41 million in 2006 and $30 million in 2005, according to the
Organic Trade Association.

IBISWorld also says pet grooming and boarding generated $2.69 billion in 2008. Growth of 5 percent over five years is
expected in pet care, training and pet sitting.

Chris Atkinson of New Smyrna Beach can attest to the growth.

She is a full-time beach patrol officer and EMT, but started Chris' Critter Sitters in 2005 with just herself and a couple of
employees. She now has 10 employees during peak summer days, holidays and weekends, including an office manager
who answers the phone and schedules sitters.

Atkinson is licensed, insured, bonded and a member of Pet Sitters International, she said.

"It used to be clients were mostly on vacations," Atkinson said. "But lately it's more people with second jobs who can't get
home at lunch to walk their dogs or can't get home to feed their pets at night because they are headed to a second job."

Services for more than 370 clients between Holly Hill and Edgewater feature in-home pet care. That includes feeding,
walking and playing with many kinds of pets, including birds, ferrets, rabbits and farm animals. Bringing in the mail and
newspapers, turning lights on and off, watering plants and simple pool care are additional services offered along with
field trips to local parks and the beach.

"People hire lawn care, pool care and maids, this is just another thing for their family," Atkinson said.

bob.koslow@news-jrnl.com
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#1 Zero - DeLand - 8/2/2009 10:42:00 PM

Then again look at the animals that are suffering because Vet costs are so high.
Reply to this | Report as offensive | Post new comment
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